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“I think I would define total betting to say that it’s 

an all-in-one immersive sports betting 

experience”

“Total Betting is fully about that 

immersive betting experience and allows 

you to…almost sort of be a pundit in the 

betting world”

“I got the impression that LiveScore Bet is

positioning itself as an all-in-one football betting 

app. So everything is sort of together.”

“I would define it as saying…the whole idea is to

immerse you, immerse you into that world, being 

able to follow a game along live, almost sort of feel 

and touch every kick of the ball, analyse everything 

that you want to analyse….”

“I did like how the narrative was quite clear in terms 

of the concept of taking Total Football and then into 

Total Betting. I thought that was quite a good 

parallel”
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“The style of betting is a bit more interwoven. It’s
simplified. It’s a one stop shop to bet on whatever sport
you want in. It seems quite flexible and user friendly. It
was personable in the sense that it had a little bit of
history behind it.”

“I definitely would like a sort of one stop shop 
platform where I could make all my bets without 
having to go to two or three different sites”

“The phrase you used in the video – Total Betting 

– that’s what grabbed my attention. I wanted to 

know a bit more about what it is…what that looks 

like.”
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